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AgeTech market is expected to reach £2.7 trillion by 2025. 
And on the edge of the innovation are the UK AgeTech 
start-ups, which are the pillar of innovation in Europe. 
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AgeTech in the UK Overview 2022 suggests that market of new 
technologies for older adults is a promising area and will be 
revolutionised in the nearest future.

ATLAS (Assistive Technology, Longevity and Ageing Society) in 
association with Aging Analytics Agency assembled an 
unprecedented database on Advanced Analytics which contains 
information about more than 400 companies in the market.

AgeTech Database features the wide range of public and private 
companies in various subfields of the market (including design, 
development, and testing of software and devices), allowing for 
comprehensive analysis of the sphere. 

The overview explores the most interesting case studies and 
tendencies, including using the technologies for AgeTech 
providers: mobile devices, wearables, social media for seniors, 
etc.

The study pays special attention to companies in the spheres of 
health and medicine, independent living, senior care, etc. as 
solutions in those areas would further develop digital products 
that lead to paperless work and improve emergency medical 
service.

AgeTech in the UK, 2022    
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Report Methodology and Approach
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Applied Research and Analytics Methods

To assemble a comprehensive overview of the AgeTech in the UK, the report relies on various research methods and analytics 
techniques. The report was compiled to give a detailed systematic description of the leading companies, investors, and R&D centers 
in the UK. The UK is a highly competitive market with one of the highest densities of biopharmaceutical and FinTech enterprises 
globally and has a pool of Longevity specialists. The combination of innovative science and technology solutions brings together 
pre-eminent researchers and creates exciting prospects for future development. 



ATLASAging Analytics AgencyAging Analytics Agency

AgeTech Industry Categories

By Application By Technology By End-User

After thoughtful examination of the global and the UK markets, we develop universal framework to ease the comprehension and 
analysis of the market. Despite variety of the classification, we used functional categorisation for our analysis. It provides both 
descriptive and intuitive snapshot of the industry. In the report, we refer to following five maine categories by Application: Health & 
Medicine, Wellness, Independence, Seniors' Living, and Care Service Providers. Moreover, this framework allows government 
agencies to pursue complex solutions for elder people. Contrasted to segmentation by product, our framework allows to see gaps in 
needs and demand by revealing true purpose of AgeTech products and services.

Health & Medicine

Wellness

Seniors’ Living

Devices

Software

Online PlatformsIndependence

Care Service Providers

Virtual Reality

Service

Seniors

Families of Seniors

Care Provider

Hospitals

Government
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Executive Summary

This analytical case study was compiled to give a detailed systematic 
description of the current state and ongoing trends in the AgeTech in the 
UK, highlighting their advantages and disadvantages, predicting the 
development of the relevant market sectors, and determining the degree 
of technology relevance at the current time.
AgeTech as a part of digital tech businesses is not an exception. 
AgeTech is technology designed to meet the needs of older adults and 
those who care for them; it includes older adults (and other 
stakeholders) in the design process. In 2021, UK’s AgeTech start-ups 
alone produced more than £425 million revenue. The AgeTech industry 
grews 20% faster than the rest of the economy.
The following report has been compiled to summarise the UK's leading 
companies, investors, charities, and nonprofits that champion efforts in 
the AgeTech market. The 400+ companies in the UK were classified into 
five broad categories and 18 subcategories, each having a unique 
approach to the AgeTech ecosystem. 
This report identifies a range of emerging technologies that have 
significant potential to assist older adults with successful aging, each 
categorised by their role in supporting a set of primary capabilities. It 
identifies a number of focus areas that could support each capability 
and provides recommendations for investigations and businesses. 

Key Findings

£130 million
Total funding for Cera – the 

biggest UK AgeTech company

30-50% 
taxes reliefe for AgeTech 

start-ups

20%
faster AgeTech industry growth 
than other economic segments

50% 
of start-ups are care-related

£425 million
market revenue in 2021 

58%
of domestic investors

2nd
country as for technological 

expertise globally

21%
of companies are based in 

London

400+
AgeTech companies

70+
start-ups from 2015
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AgeTech Industry in the UK Framework

AgeTech

Caregiving 
Service

Independent 
LivingMobility

End-of-
Life 

Planning

Finance

Support 
Technol-
ogies for 

Care-
givers

Wellness &
Fitness

Retirement 
Housing

Smart 
Home

PropTech

Market-
place for 
Elderly's 
Needs

Medication 
Management

Wearables

Social 
Communicat

ion

Housing 
Support 
Techno-
logies

Telehealth

Fall 
Detection & 
Prevention/

PERS

Sensory Aids

The aging population is one of 
the greatest challenges of the 
21st century. This worldwide 
phenomenon requires global 
solutions if societies and 
economies are going to 
respond to the needs and 
aspirations of growing 
numbers of older adults.

Technology offers an 
unprecedented opportunity to 
improve the health and quality 
of life of seniors, create more 
sustainable healthcare 
solutions, and open up new 
possibilities for businesses and 
government.

The technology and aging 
sector is now a major focus of 
research and innovation 
globally.
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UK Population by Cohorts – Projections

● Digital Platform
● Health Application
● Mobility Aid
● Mobility Tech
● Other
● Robotics
● Sensory Aids
● Smart Home Tech
● TeleCare
● TeleHealth
● Wearables

Source: Aging Analytics Agency, UNISTAD

Population by Age, 2000-2100, % of total
According to the UNISTAD population growth 
projection, the increase in the UK population in 
the next 25-30 years will be primarily caused by a 
gradual increase of youth and young adult 
population (0-14, 15-24) and rapid growth of 
seniors (60+). By 2050, we should expect 
equaling in shares of young and working-age 
population (15-49) with senior workers and older 
adults (50+). 

Approximately two out of five people will be 50+ 
y.o. (share of 50+ population will be 42% of the 
general population) while youth and middle-aged 
together will constitute around 41%. 

However, share of children and young adults will 
be relatively stable and by 2100 will even 
increase from 17.7% to 18.5% and from 11.2% to 
12.3%, respectively.
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World AgeTech Industry Size Projections, GDP Trillion

Global AgeTech Market Size and Pillars of Growth

● Digital Platform
● Health Application
● Mobility Aid
● Mobility Tech
● Other
● Robotics
● Sensory Aids
● Smart Home Tech
● TeleCare
● TeleHealth
● Wearables

2025202420232022202120202019

3 Trillion

2 Trillion

1 Trillion

0.8 1.0 1.4 1.5 1.7 2.1 2.50

While the global Longevity Economy is projected to reach £31 trillion by 
2026, the AgeTech segment alone is projected to reach £2.5 trillion by 
2025. This, in turn, implies an annual growth rate of 21% in the global 
AgeTech market, which is attributable to the development of the elderly 
care sector enhanced by IT, FinTech, and other digital technologies. 
Based on that estimation AgeTech ecosystem is predicted to make up 
more than 8% of global economy in nearest future. As for now tendency 
to implement disruptive technologies in this sector increase.

Spendings of Middle and Upper-Middle Class Aged 65+, 
GDP Trillion

By 2030, spending of middle and upper-middle-class consumers aged 65+ 
is projected to rise almost to £15 trillion, up from £8.7 trillion in 2020. 
Globally, seniors comprise the wealthiest age cohort together with older 
professionals (45-64 years). This shift towards wealthier older people is 
not because old people are inherently richer but because rich countries 
are older and poor countries are younger. Seniors will remain the 
wealthiest age group, together with older professionals, as 76% of them 
will be in the consumer class (compared to 66% on average). 

CAGR 23%

* Sources: The Brookings Institution, Aging Analytics Agency 10
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AgeTech Industry Landscape Framework

Wellness Caregiving Service

Health & Medicine

For Senior Living

Independence
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Using functional categorisation our analysis refers to the following 18 
segments:

Caregiving Service and Retirement Housing – two biggest categories 
of the UK’s AgeTech market represent various companies that offer 
home caregivers or residential care for elderly people;

Support Technologies for Caregivers and Housing Support 
Technologies are two categories which are supportive for the 
companies from the previous ones, helping organise and automatise 
daily activities of caregivers in different places;

Independent Living, Mobility, Sensory Aids, Telehealth, Smart Home, 
Wearables, Medication Management are categories of companies  
which offer various technologies for seniors to help them tackle 
everyday challenges without help of a caregiver;

Wellness & Fitness and Social Communication categories unite 
companies which create products and services able to make elderly’s 
life more fulfilled with activities and communication;

End-of-Life Planning and Finance categories represent companies, 
which offer document and finance management service.

PropTech unites few companies that use information technology and 
platform economics to real estate market of neighborhoods adapted 
for seniors and retirement houses.

AgeTech in the UK: Companies Distribution by Segment

Distribution of AgeTech Companies in the UK by Segment

Fall Detection & 
Prevention/PERS;
Housing Support 
Technologies;
Telehealth;
Wellness & Fitness;
End-of-Life Planning;
Finance;
Smart Home;
Marketplace for 
Elderly's Needs;
PropTech;
Wearables;
Medication 
Management.

*Other categories are 
accounting for less than 2.5% 
for each segment

13
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AgeTech Companies Geography

Source: Aging Analytics Agency analysis 

Over the past few years, the number of AgeTech 
start-ups in the UK has increased. New companies 
provide digital health services, design and 
manufacturing devices, care services, as well as 
financial and insurance services. Most of new 
services and technologies were successfully 
implemented and now widely used not only nishe 
start-ups, but also established companies.

From the geographical perspective, London area is 
represented by the largest number of companies 
(87) providing services and solutions in the 
AgeTech industry. 

The total funding amount for companies from this 
region is £413.5 millions.

Local providers (256) are situated in more than 75 
cities of the UK, with majore hubs located in 
Glasgow, Manchester, Oxford, Dristol, Edinburgh, 
and Birmingham (2% of companies in each city). 
Other cities account for less than 2% of the total 
number of companies in each city.

Other Cities
112 companies

London (21%)
87 companies

Edinburgh (2%)
6 companies

Birmingham (2%)
7 companies

Oxford (2%)
6 companies

Bristol (2%)
6 companies

Manchester (2%)
5 companies

Glasgow (2%)
7 companies

14
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AgeTech at a Glance: Companies

Since 2019, the 
COVID-19 pandemic  
crisis hit the AgeTech 
market harshly, 
resulting in the 
financial resources 
reorganisation in 
favour of healthcare  
services and pandemic 
response. 

It became more 
profitable to finance 
existing companies 
and adapt to the new 
circumstances rather 
than to take risks and 
create new companies.

AgeTech entrepreneurs’ community formation 

COVID-19 pandemic crisis

Digitalisation of senior living 
and home-care

Number Companies by Year of Founding (Cumulative)

First equity finance 
funding rounds

Source: Aging Analytics Agency analysis 15
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Distribution of AgeTech Companies 
by Estimated Revenue 

Distribution of AgeTech Companies 
by Number of Employees

UK AgeTech at a Glance: Companies

Most companies (61) make less than £10 million of revenue; simultaneously, almost all these startups have personnel counting 
fewer than 100 employees. This outcome could be due to the early stage of development and local specialisation. Moreover, 52% 
of companies have fewer than 50 employees, categorising them as small or medium businesses.  

Source: Aging Analytics Agency analysis 16
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Dynamics of UK AgeTech Funding in 2022 Recently Funded Companies – Funding Stage

UK AgeTech at a Glance: 2022 Funding Analysis

Most UK-based companies, or more than 80%, are still in the early stages of funding. The 
AgeTech industry shows a little boost in the second quarter of 2021 in the number of 
deals and total money raised. The most significant investor activity concentrates around 
a digital-first home healthcare company Cera, which actively raised money last year.

Recently Funded Companies – Funding Type

Source: Aging Analytics Agency analysis 17
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AgeTech Market Map (with example of companies)
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Companies with the biggest funding in 2021-2022, £M

Latest Deals in AgeTech 2021-2022

Biggest VC & PE funding rounds of prominent companies:

● Cera, a digital-first home healthcare company that delivers care, nursing, telehealth, 
and repeat prescriptions. 

Funding: £350 million through VC and debt financing. 
Deal Rationale: The company has grown 100-fold in less than three years – making 
it one of the fastest-growing businesses in Europe. With this investment, Cera has 
become the top player in Europe’s digital-first home healthcare market.

●Unmind, is a B2B mental-health platform providing clinically-backed tools and training. 
Funding: £54 million in Series C funding.
Deal Rationale: The funds will continue to invest in  R&D and to expand its business 
reach.

● Push Doctor, one of Europe’s largest digital health brands which began connecting 
patients to a smart network of thousands of UK’s qualified GPs in as little as 6 minutes 
on any device. 

Funding: a £48 million in Series B round.
Deal Rationale: to grow its virtual care offerings, including personalised and 
predictive home care solutions. 

● Accurx, a platform helping a patient or a healthcare professional involved in a patient’s 
care to communicate and collaborate.

Funding: £43 million in Series B round.
Deal Rationale: The newly raised funds will facilitate the growth of the accuRx 
team, enhancing its offering to GP practices and building products to enable 
expansion into secondary care.

● Florence, a marketplace that connects vacant care home shifts to local nurses and 
carers looking for extra work.

Funding: £39 million Series B round.
Deal Rationale: The funding will be used to provide new services in addition to the 
care of elderly people and to expand business in the UK and internationally.

Source: Aging Analytics Agency analysis 19
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Distribution of UK-Based AgeTechs Investors by Geography and Type

 

Domestic investments are dominating the AgeTech industry of the UK. Recent analysis reveals more 
than a half of all investors are situated in the UK. Investors from continental Europe, especially 
from Germany, reach 19%. The second biggest investors’ domain is the USA, with around 16% of the 
total investors number. Others are represented mainly by Hong Kong, Singapore, and Australia. 

United States – 16%

Other Countries – 2%

Asia-Pacific (APAC) – 5%

Continental Europe – 19%

United Kingdom – 58%

Geography Scale of Investors

Overall, investors that comprise Venture 
Capital (41.8%) and Accelerators (15.4%) 
companies are prone to more risk. 
Among other funding sources, there is 
also a significant share of government 
and micro VC investors, which are 
pursuing also socially meaningful 
investments.

Investors Distribution by Type

Source: Aging Analytics Agency analysis 20
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Investors Participating in the Latest UK AgeTech Deals – 2022

Seed B – £9M
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Companies with the Largest Funding and Investors in 2022, £M

Cera received the largest investment in April 2022; funded with £130 million, the round was led by VC & Incubator, along with nine other 
investors focused on healthcare and financial services. Orthox Ltd., a developer of tissue regenerative implants, this year received almost £9.2 
million in Series A financing round from VC Parkwalk focused on UK-based start-ups. In the funding round of nurses recruitment company, 
Florence was led by a tier-one VC Axa Venture Partners and included Roo Capital.

VC and Debt Financing
£136M

Series B – £29M

Seed – £7MSerias A – £9.2M

Source: Aging Analytics Agency analysis 21
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M&A Deals in 2019-2022

2022

2021

2019

Personal alarm service

Medical video consultations via a smartphone

Medical video consultation services

Home prescription delivery and online consultation services

Personalised platform for senior-care providers

Online platform for finding trusted senior-care providers

Website to find, rate, and review care for older people

Date Company Name Acquired Technology Acquired Company

2020

22Source: Aging Analytics Agency analysis 
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Distribution of AgeTech Nonprofit Organisations 
by Type 

Distribution of AgeTech Nonprofit Organisations
by Number of Employees

UK AgeTech at a Glance: Nonprofit Organisations

Source: Aging Analytics Agency analysis 

The majority of nonprofit organisations (NPOs) provide caregiving services or are retirement houses. More than 80% of these 
organisations are involved in this kind of activity. Regarding labour intensivity of the caregiving, most NPOs have more than 100 
employees. Some 58% of all NPOs could be characterised as medium or large organisations.

23
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AgeTech in the UK: PropTech

25

PropTech Companies for Senior Living
PropTech, or property technology, is the application 
of platform economics and information technology 
to the real estate markets. From the perspective of 
the AgeTech sector, this category connects 
businesses that provide real estate services at a 
higher level than the industry norm with the focus on 
older people.

For example, LNT Group is the largest provider of 
carbon-zero, affordable, high-quality care homes in 
the UK, and Charterpoint Group provides exceptional 
primary care premises, first-class senior living 
accommodation, and sustainable mixed use and 
housing developments.

But the most suitable into this category is Planet 
Smart City company which designs and builds smart 
affordable neighbourhoods and has convenient 
service using its own application.
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Property

PropTech Industry Stages

Materials & 
Devices

Construction ManagementDesign

Software

Source: Aging Analytics Agency analysis 
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Expensive
(> £1,000)

Independency Level

Cheap
(< £500)

With assistance Total careIndependent

Moderate
(£500-1000)

Own house 
& family

Active adult 
communities

Independent 
living 

communities

Residential 
care home

Nursing 
homesContinuing 

care 
retirement 
community

Smart Homes 
and Devices 
are necessary

Housing Options for Seniors in UK

Gradation of Housing for SeniorsProportion of Real Estate for Seniors by Region, % of Sales 

North West 

West Midlands

Wales

South West

South East

London

East of England

East Midlands

Yorkshire & Humber

6% 2%

8% 8%

1% 1%

22% 20%

32% 40%

6% 7%

11% 10%

5% 6%

7% 6%

Retirement Housing
Housing with Care
Independent Living

Retirement Housing
Housing with Care

Robotic 
care home

Future 
Perspectives

26Source: Aging Analytics Agency analysis 
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AgeTech in the UK: Marketplace for Elderly’s Needs

27

Categories of Products for Seniors

There are a few UK-based AgeTech businesses that 
specialise in selling goods specifically for elderly 
citizens. Such items attempt to increase older people's 
mobility or manage their everyday routines in order to 
make their lives easier.

One of the examples of such marketplace is the 
Unforgettable, which offers products for people with 
dementia. Today, the marketplace has over 200k 
monthly visits and has excellent consumer satisfaction 
ratings. Their Net Promoter Score is 72, and they have 
over 90% of reviews that are four and five stars.

Markets like Spring Chicken and Buckingham 
Healthcare are primarily concerned with mobility 
equipment, but they also sell a range of other items 
designed to help seniors go about their everyday lives.

Mobility

At-HomeOutside

Home

Bedroom & 
Dressing

Kitchen & 
Dining

● Wearables
● Trackers & Object Locators
● Sleeping and Calming

● Activities
● Health and Well-being
● Telephones & Mobiles

Bathroom & 
Toilet

Source: Aging Analytics Agency analysis 
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Seniors Online

Sources: Eurostat, Pew Research Center

The Internet has become increasingly important in recent years and particularly so in 2020, following the COVID-19 outbreak and the 
related confinement and social distancing measures. Although very common among the young, internet use is not as habitual among the 
older generation: 98% of those aged 16-24 used the internet in the last 3 months vs. 61% of those aged 65-74, and 81% of the latter were 
aged 55-64. Over 80% of 65+ people have a variety of cellphones; however, more advanced technologies are still used by less than a half 
of the elderly. 

28

Share of Seniors Using the Internet*, the EU People 65+ Using Technology

*Self report of using the Internet in the last 3 months
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Communication via Social Media 

Social Media Platform Used Adults 50+ New Platforms for Senior’s Communication

Other

None

While Facebook remains the most popular social media site across age groups, engagement is spread across a variety of platforms. 

Sources: Eurostat, Pew Research Center

The Joy Club offers online activities, events, 
classes, and experiences for elderly people to 
reduce  loneliness.

Kraydel addresses social isolation and 
maintains independence through TV-video 
calling and an IoT platform for sensors.

The shared adventure app for grandparents and 
grandchildren.

BuddyHub is a social enterprise start-up 
reducing loneliness for older people through 
social circles.

LEAP offers learning and leisure activities, 
befriending and handyperson services and 
R:evolve Recycle shops for people aged 50+.

29
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Development of AgeTech in UK

London is the digital and technological capital of the 
European region because it is largely responsible for the 
major technology hub that the UK has become. A thriving 
economy and expertise in the digital industry makes the UK 
great for new business creation.

AgeTech as a part of digital tech business sector is not an 
exception. In 2021 UK’s AgeTech start-ups alone produced 
more than £427.8 million in revenue. AgeTech industry 
grews 20% faster than the rest of the economy.

According to the European Digital City Index, London has 
been ranked the number one city in Europe for supporting 
start-ups. It’s second in the world for supporting innovation 
and entrepreneurship. The UK capital city hosts the largest 
venture capitalist community along with Level39, Europe’s 
largest accelerator space for financial technology that 
contains over 100 companies.

The UK government pledged its support by introducing 
legislative changes, tax cuts, as well as increasing 
investment. 

Online Government Resources for Expansion in the UK

The government’s primary website. There’s 
information about business legislation, funding 
requirements, tax issues, and other vital concerns 
that a company needs to address.

Tech.London was created through a partnership 
involving IBM, Gust, and the Mayor of London. It 
provides vital resources for businesses in the tech 
sector and assistance in job boards.

The DIT assists local businesses and external 
companies to expand into the UK. It is responsible 
for providing expertise and maintains a vast 
network of specialists who can facilitate growth.

The Mayor’s International Business Programme 
offers a range of services, so it focuses on 
promoting the UK as the ideal location for 
start-ups.

Sources: Longevity Technology, Aging Analytics Agency 31

https://blogs.ec.europa.eu/promotingenterprise/the-european-digital-city-index/
https://www.gov.uk/
http://tech.london/
https://www.gov.uk/government/organisations/department-for-international-trade
http://gotogrow.london/
http://gotogrow.london/
https://longevity.technology/news/agetechs-chance-to-be-the-new-fintech/
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50% income tax relief
UK taxpayers investing in qualifying start-ups for the first £150,000 
seed investment are eligible to 50% income tax relief. This includes 
any other de minimis state aid received in the 3 years up to, and 
including, the date of the investment count towards any limits for 
later investments through other venture capital schemes. There are 
various rules you must follow so your investors can claim and keep 
SEIS tax reliefs relating to their shares.

30% tax relief
Similarly to SEIS, private investors are eligible to 30% income tax 
relief. Under EIS, you can raise up to £5 million each year and a 
maximum of £12 million in your company’s lifetime. This also 
includes amounts received from other venture capital schemes. 
Your company must receive investment under a venture capital 
scheme within 7 years of its first commercial sale. 

10% lower rate
This incentive enables companies to apply a 10% lower rate of 
corporation tax on profits. From the development and exploitation 
of patented inventions and other intellectual property introduced in 
the UK.

£100 million less taxes
Companies which focus on science and technology advances are 
able to reduce their corporation tax by claiming an R&D tax credit. In 
order to qualify, firms must have fewer than 500 employees. An 
annual turnover of less than £100 million is required to claim relief 
equivalent to 225% of qualifying expenditure.

Tax Incentives

R&D Tax CreditThe Patent Box

The Seed Enterprise Investment Scheme (SEIS) The Enterprise Investment Scheme (EIS)
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https://www.govgrant.co.uk/rd-tax-credits/
https://www.gov.uk/guidance/corporation-tax-the-patent-box
https://www.gov.uk/guidance/venture-capital-schemes-apply-to-use-the-seed-enterprise-investment-scheme
https://www.gov.uk/guidance/venture-capital-schemes-apply-for-the-enterprise-investment-scheme
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AgeTech Regulations in the UK

Source: Gov.uk

What are the core legal issues in mHealth in UK?

The two core legal issues are:

● Compliance, in the digital collation and handling of patients data, 
with the requirement of the UK’s General Data Protection 
Regulation (UK GDPR) and the UK Data Protection Act 2018 
(DPA);

● Compliance in delivering digital health services with the relevant 
UK healthcare regulatory regime. For example, in the case of 
telemedicine services, the regulatory regime is not yet fully 
updated to deal with the issues arising from the delivery of 
telemedicine services.

England, Scotland, Wales, and Northern Ireland each have their own regulatory regime and competent authority. In England (approximately 85% of the 
UK population), the relevant legislation is the UK Health and Social Care Act 2008. Broadly equivalent legislation and regulators are in place in the other 
UK nations. All national regimes require all providers of regulated healthcare services (including telemedicine) to meet the requirements of the 
applicable legislation and to register with the relevant national regulatory body to able to legally undertake those services.

Medicines and healthcare products (including software and hardware as medical devices) are governed across the UK by the UK Human Medicines 
Regulations 2012 and UK Medical Device Regulations 2002 (MDR 2022).

General legislation such as the Electronic Commerce Regulations 2022, the Consumer rights Act 2015, and the Consumer Protection from Unfair 
Trading Regulations 2008 may also be relevant to digital health.

What are the principal regulatory authorities?

For the healthcare regulatory regimes in the four nations, the 
relevant regulatory authorities are:

● England – Care Quality Commision.
● Scotland – Healthcare Improvement Scotland.
● Wales – Care Inspectorate Wales.
● Northern Ireland – The Regulation and Quality Improvement 

Authority.

The Medicine and Healthcare product Regulatory Agency (MHRA) is 
the competent regulatory authority for medical devices and 
maintains the register of such devices.
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https://www.gov.uk/government/publications/assistive-technology-definition-and-safe-use/assistive-technology-definition-and-safe-use#:~:text=An%20assistive%20technology%20product%20can,'aid%20for%20daily%20living'.
https://ico.org.uk/for-organisations/guide-to-data-protection/guide-to-the-general-data-protection-regulation-gdpr/
https://ico.org.uk/for-organisations/guide-to-data-protection/guide-to-the-general-data-protection-regulation-gdpr/
https://www.legislation.gov.uk/ukpga/2018/12/contents/enacted
https://www.legislation.gov.uk/ukpga/2018/12/contents/enacted
https://www.legislation.gov.uk/ukpga/2008/14/contents
https://www.legislation.gov.uk/uksi/2012/1916/contents/made
https://www.legislation.gov.uk/uksi/2012/1916/contents/made
https://www.legislation.gov.uk/uksi/2002/618/contents/made
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The Major Trends and Obstacles in the UK AgeTech Industry

Sources: HWCA., Enders Analysis., Prospects UK.,Culture Hive

Major Trends Major Obstacles

Main 
Trends

Digitalisation
(Augmented and 

Virtual Reality, 
Artificial 

Intelligence)

Social Media
(Influencer 

Marketing; Live 
Streaming)

Experience
and Ideas

(Experiential 
Marketing and 

use of 
technologies)

Globalisation
(Combination of 

Art & Commercial 
activity)

Social Good 
&

Sustainability

Security
(Transparency 

and Traceability)
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Senior-focused services limit their 
addressable markets when they market 
themselves as ‘for seniors.’ The 
nomenclature can also deter seniors from 
using a senior-focused service because it 
makes them feel old.

Several segments such as prescription 
delivery and wearables are experiencing 
strong competition with companies using 
similar business models. 

Assistive tech industries vastly rely on 
freelancers who are most of the time 
excluded from direct government support. 
As a result of the pandemic, a negative 
trend in the freelance employment disability 
tech sector was noticed. 

Cost can be a barrier to adoption. NHS 
doesn’t reimburse a lot of these new 
products and services, hence making 
seniors pay out of pocket. Cost can limit 
people’s willingness to try a new 
product/service even if they need or want it.

Stigma of 
services for 
seniors

Limited 
reimbursements

Competition may 
make scaling too 
costly

Weak Skill and 
Employment 
Policy

https://www.hwca.com/accountants-newcastle/opinion/three-big-challenges-faced-by-the-creative-industries-in-2020/
https://www.endersanalysis.com/reports/uks-creative-industries-boosting-regional-economy
https://www.prospects.ac.uk/jobs-and-work-experience/job-sectors/creative-arts-and-design/overview-of-the-creative-arts-sector-in-the-uk
https://www.culturehive.co.uk/CVIresources/the-impact-of-covid-19-on-jobs-in-the-cultural-sector-part-3/
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Trends on the AgeTech Market

Rising awareness of home care services boosted the elderly care market during the last few years. Among start-ups founded from 2015 
to 2022, Care Service Providers dominated with 49% market share. Companies offer software, mobile app, and online platforms to 
connect seniors, their families, and caregivers. 

Other segments of new AgeTech companies share less than 15% of the market. Their development in the future can meet obstacles such 
as non-acceptance by users.

Client Potential

Clients Focus

Hot Bets
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Current Market Structure Proportion of Start-ups Founded in 2015-2022 
(by Segment)

Eldery care products 
and services

Housing and assistive 
devices, services

Medical wearables, 
hearing aids, mobility 

devices
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Smart Home Technology for Older People

Sources: Scope.org.uk, NYT 37

Smartphones

Tablets
Voice-activated hubs (Apple 
HomeKit, Amazon Echo or 

Google Nest)

Laptops

Smart home technology has the potential to help you control 
your home's:

● lighting
● temperature
● security
● cookers, microwaves, washing machines
● TV, radio, entertainment and gaming systems
● The technology is constantly improving so it is worth keeping 

up to date.

Smart home technology can occasionally seem nearly miraculous. They 
enable you to adjust your temperature with a straightforward voice 
command, answer the door from your bedroom (or a hotel room), and 
turn on lights without touching a switch. Those abilities are a luxury or a 
convenience for many people. However, smart home technology can be 
a great enabler for those who struggle with accessibility, enabling them 
to live a more independent and empowered life.

Suria Nordin (CPA, member of PATF’s advisory board, quadriplegic, and co-owner of SunKirb 
Ideas (which assists people with special needs in using consumer products as adaptive 
technology)) in her home office, using a variety of assistive technology and smart-home 
technology. Photo: Pennsylvania Assistive Technology Foundation

What smart home technology can do?

You can control smart home devices using:

https://www.scope.org.uk/advice-and-support/smart-home-technology-for-disabled-people/
https://www.nytimes.com/wirecutter/reviews/best-assistive-smart-home-technology-for-disabled/
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Increasing geriatric population and rising the case number of chronic 
disease are the main drivers for the AgeTech market. 

The burden of chronic diseases such as diabetes, cardiovascular 
diseases, obesity, cancer, osteoporosis, and dental diseases has 
increased worldwide. These diseases can be prevented with proper 
treatment, diet, and nutrition, along with appropriate suggestions from 
doctors. But in recent times, the treatment can also be taken at home 
with the help of home healthcare services, in which case, one does not 
need to visit hospitals.

Increasing market trend towards elderly care services

The increasing elderly population acts as a driving force for the elderly 
care services. Change in the economy and social environment has 
increased the demand for care business. A growing number of the elderly 
population puts pressure on the young generation to take care of elderly 
family members along with work. This, as a result, creates the need for 
elderly care services. They are divided into short-term services and 
long-term services. Short-term services help in performing the daily basic 
activities while long-term services focus on the residential facilities. 
Long-term service implies medical assistance and daycare.

New Opportunities for AgeTech Development
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● Medication
● Hygiene
● Nutrition

● Assisted Movement
● Rehabilitation
● Monitoring

● Driving
● Public Transport

● Training
● Monitoring
● Financial Security

● Telehealth
● eCare planning
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Short-term
 services

Long-term
 services

1 Independent Living

2 Personal Mobility

3 Transportation

4 Cognition 

5 Access to Healthcare 

Source: Aging Analytics Agency analysis 



ATLASAging Analytics AgencyATLASAging Analytics Agency

A Combination of Artificial Intelligence and Seniors Could Enhance a Diversity

Sources: WHO 2018, Alan Turing Institute

good for disabled people as long as they are not marginalised. A 
roadmap, including ethical issues and the exploration of the gaps in 
innovative digital accessibility, has yet to be developed. The creation 
of a network of experts and resources for AI and inclusion could 
help to address the ‘unmet need of assistive products crucial to 
achieve the Sustainable Development Goals, to provide Universal 
Health Coverage, and to implement the UN Convention on the Rights 
of Persons with Disabilities’.

The supporting AI tools available today are more accurately 
referred to as ‘augmented’ or ‘assistive’ intelligence 
technologies because they complement human capabilities 
rather than taking their place. As a starting point for a project 
on AI and inclusion, it has been intriguing to investigate how a 
list of machine learning applications from integrate.ai's 
‘Responsible AI in Consumer Enterprise’ may be modified. 
Machine learning demands precise and tightly specified goals.

AI could enhance 'Augmented and Alternative Communication' services, 
devices and applications in the following ways:

Audience 
segmentation

Personalisation

Chatbots

Risk 
assessments

Anomaly 
detection

Support 
prediction

Data products

Recommen-
dation systems

Compare user actions to other AAC user actions and 
recommend suitable symbols or language possibilities based 
on attributes and activities

Separate AAC users into groups that look/act like one another 
in a way that is relevant to the user application improvements 
needed
Modify the experience of an application, symbol set etc, that 
best suits the user 'at a scale too large for human teams to 
execute'
Allowing users to respond to queries or find the ideal solution 
without human assistance and rerouting human resources to 
higher-value interactions requiring discretion.
Modify options offered on a device or application when there 
is a predicted risk or likelihood of failure arising that could 
mean lack of use or attention loss etc

Recognise a change in user behavior that might indicate a 
chance to improve the options available and avert likely 
behavior that might lead to an unfavorable outcome.

Enhance communication speeds through the use of natural 
language generation

Use algorithms to identify useful insights about user 
behaviour that can be shared with others to enhance product 
development

More than a billion people live 
with disability and there is a need 
to explore how AI technologies 
can affect this very diverse group. 
AI research could be a force for
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https://www.who.int/news-room/fact-sheets/detail/assistive-technology
https://www.turing.ac.uk/research/research-projects/ai-and-inclusion
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Major AgeTech Challenges in the UK

40Source: Aging Analytics Agency analysis 

Advancements in technology for people with a disability are lagging. Lots of assistive technology remains mono-functional, expensive and 
clunky. DKP’s mission is to see elegant and affordable technology solutions in the hands of people with a disability, as a way to overcome 
barriers to inclusion.

Expectation 
Transfer

Big Data 
and AI

Seamless 
Integration

Through technology, we are exposed to new 
tiers of user experience every day. The 
positive feedback loop raises our 
expectations for how we want to connect 
with businesses. Typically, this has included 
things like a feeling of value for the money 
and exceptional customer service.

Humans are intriguing creatures because 
we frequently face constant contradictions 
in our attitudes about data, disclosure, and 
customer experience. Customers want 
personalised service, but they also have 
serious doubts about how their information 
will be handled and whether it will be 
utilised for the company's advantage.

A moment when the seamless integration 
of technology into our lives is more likely 
than ever before is quickly approaching. 
Other company technology can be hosted 
on smartphones or built into development 
from the start, while some of the best 
technological solutions are hidden and 
effortlessly integrated into the user's life.
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Key Takeaways

The 400+ companies in the UK were classified into five broad categories and 18 subcategories, each having a unique approach to 
the AgeTech ecosystem. 

Start-up activity in the UK AgeTech space has continuously increased during the past years. In 2021, the UK’s AgeTech start-ups 
alone produced more than £427.8 million in revenue. The AgeTech industry grews 20% faster than the rest of the economy. 

Caregiving Service and Retirement Housing, two largest categories of the UK’s AgeTech market, represent various companies that 
offer home caregivers or residential care for elderly people. Caregiving Service alone includes 167 companies,  which comprise 
about 40% of the market.

From the geographical perspective, London area is represented by the largest number of companies providing services and 
solutions in the AgeTech industry. The rest of the companies are quite evenly distributed across the regions. 

England, Scotland, Wales, and Northern Ireland each have their own regulatory regime and competent authority. Medicines and 
healthcare products (including software and hardware as medical devices) are governed across the UK by the UK Human 
Medicines Regulations 2012 and UK Medical Device Regulations 2002 (MDR 2022).

Older adults in the UK actively incorporate technologies into their lives. The significant increases in the use of smartphones and 
tablets recorded in 2020 for such things as making online purchases, ordering groceries, banking, and engaging health services 
continued in 2021, as did the increased use of a multitude of apps.

The UK has the potential to become a global leader in the AgeTech Industry. Assistive tech businesses can thrive in the country due 
to the presence of a talented workforce, technology partnerships, and large-scale growth opportunities for technology.
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Aging Analytics Agency is the world’s premier provider of industry 
analytics on the topics of Longevity, Precision Preventive 
Medicine, Economics of Aging, and the convergence of 

technologies such as AI, Blockchain, Digital Health, and their 
impact on the healthcare industry. 

Aging Analytics Agency is open to cooperation with strategic 
clients via a variety of approaches, including:

● Conducting customised case studies, research and analytics 
for internal (organisational) use, tailored to the precise needs 
of specific clients;

● Producing open-access analytical reports;
● Offering customised analysis using specialised interactive 

industry and technology databases and IT platforms.

Our Value Proposition: 
● Open Access and Proprietary Analytical Case Studies 

Aging Analytics Agency is producing regular open-access 
reports covering emerging Longevity markets — technologies, 
innovations, companies, and trends. Our clients and partners 
can enjoy access to proprietary reports featuring additional 
in-depth research conducted by our team on a regular basis. 

● IT-Platform and Big Data Analytics Dashboard 

Our company is building a sophisticated cloud-based engine for 
advanced market and business intelligence in the Longevity 
BioTech, medicine, finance, and governance industries. It 
includes a data mining engine, infrastructure for expert data 
curation, and advanced visualisation dashboards, including 
mindmaps, knowledge graphs, and 3-dimensional visualisations.

● Strategic Consulting 

Aging Analytics Agency offers a comprehensive range of 
consulting services, сonducting customised case studies, 
research, and analytics for internal (organisational) use, tailored 
to the precise needs of specific clients. 

About Aging Analytics Agency             
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 Who We Are
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About Assistive Technology, Longevity and Ageing Society
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ATLAS (Assistive Technology, Longevity and Ageing 
Society) is an Advocacy for the prioritisation of frontier 
technologies in AssistiveTech and AgeTech to impact 
lives on a global scale. We believe that technology is a 
major enabler of social inclusion in the world, and so 
we leverage partnerships via tech founders, venture 
philanthropy and impact investment to deliver a future 
of technology for all.

ATLAS pledges to: 

● Champion the AssistiveTech Ecosystem and its potential 
to drive social inclusion 

● Promote healthy Longevity and its importance to society 
and ecosystem

● Restore the Technological Rights of our senior community
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