
AgeTech in the UK



Aging Analytics Agency 2

Introduction 2

Report Methodology and Approach 3

Executive Summary 4

AgeTech: General Overview 7

AgeTech Global Market Capitalization 9

Tech Spending Among Older Adults 11

AgeTech in the UK: at Glance 12

AgeTech in the UK: Companies 14

AgeTech in the UK: Investors 18

AgeTech in the UK: Trends 20  

Key Takeaways 22

Disclaimer 24

Introduction
AgeTech is technology that is created with older individuals 
(and other stakeholders) in mind to fulfill their needs and the 
needs of those who care for them. According to estimates, the 
AgeTech market is expected to reach $2.7 trillion by 2030. 
And on the edge of the innovation are the UK AgeTech 
startups, which are pillar of innovation in Europe. 
By utilizing a variety of infographics and mindmaps, the report 
enables readers to quickly identify core analytical findings and 
conclusions. Its subsequent chapters then introduce readers to 
specific areas of the AgeTech in the UK. The report also 
presents a unified industry framework based on a vast industry 
database: 600+ companies, 500+ investors, 50+ R&D centres 
and 100+ funding organisations.   
This analytical case study identifies relevant companies, 
investors, R&D organizations, and funding organisations that 
operate, interact, or are involved with the AgeTech industry. The 
key purpose of this report is to support all industry entities and 
stakeholders in strategic decision-making to gain maximum 
value. 
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To assemble a comprehensive overview of the AgeTech in the UK, the report relies on various research methods and analytics techniques. The 
report was compiled to give a detailed systematic description of the leading companies, investors, and R&D centers in the UK. The UK is a highly 
competitive market with one of the highest densities of biopharmaceutical and FinTech enterprises globally and has a pool of longevity specialists. 
The combination of innovative science and technology solutions brings together pre-eminent researchers and creates exciting prospects for future 
development. 
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This Analytical Case Study was compiled to give a detailed systematic 
description of the current state and ongoing trends in the AgeTech in the UK, 
highlighting their advantages and disadvantages, predicting the 
development of the relevant market sectors, and determining the degree of 
technology relevance at the current time.

The size of the global longevity market reached $1.52T in 2022 and is 
projected to reach $2.7T by 2025. The upcoming "Silver Tsunami," a 
demographic phenomenon that foresees an increasing number of retirees in 
the worldwide population in the future decade, is the main factor driving 
Aging Analytics Agency's growth estimates for the combined capitalisation 
of the AgeTech. 

The 600+ companies in the UK were classified into 17 broad categories, 
each of which has a unique approach to the AgeTech ecosystem. With 
increasing share of older adults, rising healthcare costs and shrinking 
caregiving workforce, trends towards maintaining independence, efficiency 
in the care providing, monitoring and catching early signs of 
non-communicable disease (NCD) will shape demand on AgeTech solution.

Steady but inevitably people becoming concern about age friendliness and 
business is now in front of the greatest challenge to unite simple and 
user-friendly design with cutting edge innovations.

Executive Summary
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Main Features of the Analytical Case Study

Robust Market Players Database 

Overview of Longevity Industry in the UK

Implementing Unique Longevity Industry Framework

Detailed Assessment of Longevity Finance

Precise Analysis of Trends in Longevity Science

In-depth Review of Mobile Health in the UK

Summarise and Update Previous Reports
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AgeTech Global Market Capitalization
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2025202420232022202120202019

$3T

$2T

$1T

0.86 1.04 1.26 1.52 1.84 2.23 2.70

AgeTech Sector:

● Elderly Care;
● FinTech;
● m-Health;
● Senior Living Communities;
● Social and Communication 

Caregiving;
● Independence;
● Social Protection;
● Cognitive Care.

World AgeTech Industry Size Projections, Current US $    

While the global Longevity Economy is projected to reach $33T by 2026, the AgeTech segment alone is projected to reach $2.7T by 2025. This, in 
turn, implies an annual growth rate of 21% in the global AgeTech market, which is attributable to the development of the elderly care sector 
enhanced by IT, FinTech, and other digital technologies.

Source: Longevity Investment Digest Q2 2021

http://analytics.dkv.global/longevity-investment-digest.pdf
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According to the UNISTAD population growth 
projection, the increase in the UK population in 
the next 25-30 years, will be primarily due to a 
gradual increase of young and young adults 
population (0-14, 15-24) and rapid growth of 
seniors (60+). By 2050, we should expect 
equaling shares of young and working-age 
population (15-49) with senior workers and older 
adults (50+). 

Approximately 2 of 5 people will be 50+ y.o. 
(share of 50+ population will be 42% of the 
population), while youth and middle-aged 
together will constitute around 41%. 

However, share of children and young adults will 
be relatively stable and even increases from 17.7 
to 18.5% and from 11.2% to 12.3% respectively 
by 2100.

Source: Aging Analytics Agency, UNISTAD

UK Population Projections

Population by Age, 2000-2100, % of total
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https://unctad.org/system/files/official-document/tdstat45_FS12_en.pdf
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Seniors Online

8

The Internet has become increasingly important in recent years and particularly so in 2020, following the COVID-19 outbreak and the related 
confinement and social distancing measures. Although very common among the young, internet use is not as habitual among the older generation: 
98% of those aged 16-24 used the internet in the last 3 months vs. 61% of those aged 65-74, and 81% of those were aged 55-64. Over 80% of 65+ 
people have a variety of cellphones, however, more advanced technologies are still used by less than a half elderly. 

*Self report of using the Internet in the last 3 months
Sources: Eurostat, Pew Research Center

Cellphones Smartphones

Tablets Social Media

Share of Seniors Using the Internet*, the EU People 65+ Using Technology

https://ec.europa.eu/eurostat/web/products-eurostat-news/-/edn-20210517-1
https://www.pewresearch.org/internet/2017/05/17/technology-use-among-seniors/
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Tech Spending Among Older Adults
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The pandemic is likely driving the exponential increase in tech spending. Compared to 2019, tech spending among older adults is up 194%, 
from $394 to $1144. Over 70% of older adults report that they have bought a new tech item in 2020. 

Change in Technology Spending  in the Past Year 2019 vs. 2020 Older Adults Trends in Tech Item

Sources:  2021 Tech Trends and The 50-plus 72%

72% 30%

Bought new item Bought nothing

https://agewell-nce.ca/wp-content/uploads/2020/09/OATechSurvey-SEP2020-FINAL.pdf
https://population.un.org/wpp/Download/Standard/Population/
https://www.aarp.org/content/dam/aarp/research/surveys_statistics/technology/2021/2021-tech-trends-older-adults.doi.10.26419-2Fres.00420.001.pdf
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AgeTech in the UK: Companies
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The 600+ AgeTech companies in the UK were classified into 
17 broad categories, each of which has a unique approach to 
contributing to the longevity ecosystem. The biggest share of 
the AgeTech companies belongs to the Healthcare category, 
which represents startups, that offer technologically 
advanced products to tackle ageing and ageing-related 
diseases using modern approaches, such as regenerative 
medicine.

The second place by the number of companies is taken by the 
Covid-19 category, which roughly speaking is the part of 
Healthcare category but deserves to be the separate one. 
Companies in this category offer the approaches, that are 
highly needed for seniors to tackle the issues of the Covid-19 
pandemic.

The third top category is Housing, which collected the 
companies, which provide advanced solutions for the elderly 
who decides to move to the special residence.

*Note: Other categories include Mobility, Social and Communication, Smart Homes, Finance, Sensory 
Aids, Everyday assistance, Delivery Tech, Wearables, Medication Management, and are accounting 
for less than 3% for each category

https://mindmaps.aginganalytics.com/longevity-canada
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AgeTech entrepreneurs’ 
community formation 

Covid-19 pandemic 
crisis

Digitalisation of senior 
living and home-care

AgeTech in the UK: Companies
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London continues to lead by the number of technologically advanced companies, having one-third of the AgeTech companies. The second place by this indicator is 
taken by Cambridge. Overall, the vast majority of the AgeTech startups are in England. There is an obvious positive trend in the number of new AgeTech companies 
forming in the UK with a peak in 2016, which is explained by AgeTech entrepreneurs’ world community formation in 2015. Unfortunately, the Covid-19 pandemic hit 
the AgeTech market harshly resulting in the financial resources reorganisation in favour of healthcare facilities. It became more profitably to finance existing 
companies and adapt to the new circumstances, rather than to take risks and create new companies.

Source: Aging Analytics Agency analysis

Distribution of the AgeTech Companies in the UK Number Companies by Year of Founding (Cumulative)

*Note: Others cities are 
accounting for less than 3% of the 
total companies’ number

London
30.4%

 Oxford 
7.5%

Abingdon
3.4%

Cambridge
9.2%

https://mindmaps.aginganalytics.com/longevity-canada
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AgeTech in the UK: Companies
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The biggest share of companies are startups on the early stage of the development with a small team (1-50 employees). Only few companies out of 500+ ones, 
collected by AAA specialists, are big tech companies with more than 1000 employees. This includes Allergan and Eisai, both of which are in the NeuroTech category, 
which stands for advanced companies in the field of neuroscience. Jazz Pharmaceuticals is the leader by total investments. It has raised a total of $1,221M in 
funding over 6 rounds.

Share of Companies by Number of Employees

Healthcare

$474M

$632M

$669M

$1,086M

$1,221M

Finance

Healthcare

Top-5 Companies by Total Funding

https://mindmaps.aginganalytics.com/longevity-canada
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Top AgeTech Companies by Total Funding
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>$1,000M$500M-$1,000M$100M-$500M$10M-$100M<$10M

Healthcare

Housing

Covid-19

No Companies No Companies

No Companies No Companies

No Companies*Note: 30% of the 
companies in the 
selected categories 
have no data about total 
funding and were not 
included in the graph

https://mindmaps.aginganalytics.com/longevity-canada
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More than a half of the investors in the industry are Venture Funds. Other 28% of investors are Private Equity Firms and Micro VCs (14.5% and 
13.9% respectively). Micro VC, Venture Funds, and Incubators also make the greatest number of investment and basically own the AgeTech 
investment market. Together those firms are responsible for 92% of all investments. AgeTech is a new and rapidly growing market all over the 
world, thus it attracts investors with high risk tolerance. 

AgeTech in the UK: Investors

16Source: Aging Analytics Agency analysis

Distribution of Longevity Investors by Type Number of Investments by Type of Investor

https://mindmaps.aginganalytics.com/longevity-canada
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Top 10 countries by number of investors are account for 89% of all investors. Most of the investors (75%) are from the UK and US.

AgeTech in the UK: Geographical Distribution of Investors 

17Source: Aging Analytics Agency analysis

US
31%

UK
44%

Germany
3%

France
2%

Italy
2%

Belgium
2%

Canada
1%

China
1%

Hong Kong
2%

Singapore
2%

Ireland
1%

https://mindmaps.aginganalytics.com/longevity-canada
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AgeTech in the UK: Trends
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Age Friendliness is Gaining Attention

Google Searches for "age friendly" are up 56% in the last five 
years. Steady but inevitably people becoming concern about 
age friendliness of everyday goods and services.

AgeTech Startups Fundings Increases 
over the Years 

Not only amount invested in the AgeTech fresh entered 
companies increases but also number of deals, that is 
clear sign of investor’s interest in the industry. 

*Funding rounds include only seeding and venture rounds

https://mindmaps.aginganalytics.com/longevity-canada


The 600+ AgeTech companies in the UK were classified into 17 broad categories, each of which has a unique approach to contributing to 
the longevity ecosystem. The biggest share of the AgeTech companies belongs to the Healthcare category, which represents startups, that 
offer technologically advanced products to tackle ageing and ageing-related diseases using modern approaches, such as regenerative 
medicine.

Key Takeaways

AgeTech segment as part of Longevity Industry is projected to reach $2.7T by 2025. This, in turn, implies an annual growth rate of 21% in 
the global AgeTech market, which is attributable to the development of the elderly care sector enhanced by IT, FinTech, and other digital 
technologies.

The Internet has become increasingly important in recent years and particularly so in 2020, following the COVID-19 outbreak and the 
related confinement and social distancing measures. The pandemic is likely driving the exponential increase in tech spending. Compared to 
2019, tech spending among older adults is up 194%, from $394 to $1144. Over 70% of older adults report that they have bought a new tech 
item in 2020. 

Google Searches for "age friendly" are up 56% in the last five years. Steady but inevitably people becoming concern about age friendliness 
of everyday goods and services. Not only amount invested in the AgeTech fresh entered companies increases but also number of deals, 
that is clear sign of investor’s interest in the industry. 

More than a half of the investors in the industry are Venture Funds. Other 28% of investors are Private Equity Firms and Micro VCs (14.5% 
and 13.9% respectively). Micro VC, Venture Funds, and Incubators also make the greatest number of investment and basically own the 
AgeTech investment market. Together those firms are responsible for 92% of all investments.
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About Aging Analytics Agency

www.aginganalytics.com info@aginganalytics.com

Aging Analytics Agency is primarily interested in strategic collaboration with 
international corporations, organizations, and governments in Longevity-related 
projects and initiatives.

Aging Analytics Agency is open to cooperation with strategic clients via a variety of 
approaches, including:

● Conducting customised case studies, research and analytics for internal  
(organizational) use, tailored to the precise needs of specific clients.

● Producing open-access analytical reports.

● Offering customised analysis using specialised interactive industry and  
technology databases and IT-Platforms.

In certain specific cases, if it meets our interests, Aging Analytics Agency is open to 
co-sponsoring research and analytics for the production of internal and 
open-access industry reports, as well as special case studies for a variety of 
governmental, international, and corporate clients. Their topics of interest may 
include Longevity, the Longevity Financial Industry, Longevity Policy and 
Governance, and the development and execution of fully-integrated National 
Healthy Longevity Development Plans tailored to the specific needs of national 
governments and economies.
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Aging Analytics Agency (AAA) Disclaimer.

The information and opinions in this report were prepared by Aging Analytics Agency. The information herein is believed by AAA to be reliable but AAA makes no 
representation as to the accuracy or completeness of such information. There is no guarantee that the views and opinions expressed in this communication will come 
to pass. AAA may provide, may have provided or may seek to provide advisory services to one or more companies mentioned herein. In addition, employees of AAA 
may have purchased or may purchase securities in one or more companies mentioned in this report. Opinions, estimates and analyses in this report constitute the 
current judgment of the author as of the date of this report. They do not necessarily reflect the opinions of AAA and are subject to change without notice. AAA has no 
obligation to update, modify or amend this report or to otherwise notify a reader thereof in the event that any matter stated herein, or any opinion, estimate, forecast or 
analysis set forth herein, changes or subsequently becomes inaccurate. This report is provided for informational purposes only. It is not to be construed as an offer to 
buy or sell or a solicitation of an offer to buy or sell any financial instruments or to participate in any particular trading strategy in any jurisdiction.

E-mail: info@aginganalytics.com Website: www.aginganalytics.com

mailto:info@aginganalytics.com
https://www.aginganalytics.com/

